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Comments on the
Consumer Agenda 2025-2030

The Confederation of Swedish Enterprise welcomes
the European Commission’s consultation on the 2025-
2030 Consumer Agenda.

The Confederation remains committed to upholding
the high consumer protection standard in the
European Union and to ensuring that European
companies and consumers can equally benefit from a
well-functioning Single Market.

The overall focus in the 20252030 Consumer Agenda
should be on enforcing existing rules, simplifying
consumer law, strengthening competitiveness and

better enforcement, instead of new regulations.

New legal measures must only be proposed in case
true legal gaps are identified, rather than enforcement
gaps. Introducing new rules when consumer laws are not
fully enforced won’t deliver substantial benefits to
consumer protection. Current challenges mainly result
from inconsistent and insufficient enforcement across
Member States. Addressing this must be a priority for the
Consumer Agenda 20252030.

Legal certainty, predictability and strong incentives
for viable entrepreneurship and innovation are
essential to meet the green and digital transition goals.
Legal systems must be afforded sufficient time to absorb
and apply all the new consumer rules adopted during the
last legislature and especially on the twin transition,
before starting to revise them or considering new
initiatives. The simplification exercise should be used to
identify and remove obsolete, unnecessary, and
overlapping consumer-related requirements when
delivering on the goal of the next Commission to reduce

administrative burdens.

The same rules should be equally applied to all actors
operating in the EU, including those established
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outside the EU that offer products and services to
consumers across the Union. Better enforcement will be
necessary to ensure rules are upheld towards non-EU
market players. A level playing field is key to secure fair

competition and trust among consumers.

The Confederation of Swedish Enterprise supports
reviewing the Consumer Protection Cooperation
Regulation (CPC), with the aim of strengthening cross-
border enforcement, ensuring strong protection for
consumers and a level playing field for all traders serving
EU consumers regardless of where the traders are located

Self-regulation is an instrument that complements
legislation, through setting and enforcing codes of
practice, and promoting legal, decent, honest and truthful
advertising. It thus fosters consumer trust and a level
playing field among competitors. Self-regulation should
therefore be promoted wherever possible.

Cooperation between national authorities and the
EU-Commission and member states as well as the
cooperation between EU authorities must be improved
to ensure consistent application of regulations and
authorities having the right technological and digital
tools to enforce legislation effectively.

The Confederation of Swedish Enterprise therefore
recommends that a new cross-functional task force
across the different departments in the Commission is
established to ensure enforcement speed, coordination
and knowledge-sharing within the Commission and
member states. There is a need for a formal structure
with clear mandates and resources to coordinate across
member states and ensure enforcement of all relevant

consumer protection regulations.

For more information, please contact:
Dr. Eva Haussling - Senior Expert
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